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Financial Institution (Fl) includes: NGO, Non Banking Financial Institutions, Bank, Credit Union, Village bank, APEX institution.

MFR is accredited by SPTF-CERISE to conduct the Client Protection Certification under the new SPTF-CERISE methodology

MFR is licensed to carry out: credit rating (Ecuador and Bolivia), Client protection certifications, SP14 & SPI4-ALINUS, Truelift, PPI certification.

Country context: legal and regulatory environment, political economic and financial context, competitive environment.




Target user Type of analysis Perspective Client level investigation
www.mf-rating.com 4 Investor & Developing FI « qualitative G Short term E Focus group

info@mf-rating.com # ¢ Social investor & & Mature FI ¥: qualtitative arér  Medium-long term EE Survey + focus group
4 ¢ ¢ Regulator & & & Regulated FI
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